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Abstract

Changing environments has created social pressures on the operation of business
organizations, which must be developed in response to the trend of corporate social
responsibility in order to answer cope with social problems and can live well with community
people. Corporate social responsibility, had led to the concepts of shared values and social
enterprise. CSR in each sector has many players with different roles which reinforce each
other. In the public sector, the major players are government agencies and private business
operators set up by special laws to offer public services (such as the Federation of Thai
Industries, the Thai Chamber of Commerce, and the Board of Trade of Thailand). These players
have created public values and set the standard or guideline for social responsibility. The key
players in the private sector have created private values by increasing shareholders’ wealth
and by sharing values with the society. In the people sector, the players are people,
foundations, associations, clubs, etc., which, along with business organizations, have created
and shared social values organization. The degree of effectiveness of the CSR, CSV and SE
roles in solving social problems depends on the readiness of community resources and the
level of devotion of community volunteers to achieve sustainable development via CSR
activities, shared values, and social enterprises.

Keywords: Corporate Social Responsibility, Creating Shared Value, Social Enterprise,
Socially Responsible Leadership
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